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Dear Cotswold Taste Member 
 
We are delighted to be able to send you the first in what will be a regular newsletter from 
Food from England.  
 
As outlined at the recent Cotswold Taste EGM, one of our key goals moving forward is to 
strengthen and consolidate our links with Food from England. Giving members access to 
intelligence, updates and newsletters from Food from England is one of the key elements of 
this strategy.  
 

We would like to draw your attention to the article on the National Food Strategy, the 
progress of which will have repercussions for us all over the next decade. The recent report 
from the Guild of Fine Food in conjunction with Food from England provides encouraging 
indicators for local food and drink producers as we emerge from the pandemic. The 
example of what has been achieved at Hampshire Fayre over recent years and the 
publication of their Annual Local Produce Guide shows us what Cotswold Taste is capable of 
achieving also.  
  

Finally, if you are looking for new packaging or processing suppliers why not sign up to the 
Make UK virtual event on September 14th.  
 

If you have any feedback, comments, further questions or would like support from   
Cotswold Taste please do get in touch. 
 

 

https://www.cotswoldtaste.co.uk/ 

 

https://www.foodfromengland.co.uk/ 
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Henry Dimbleby’s Independent Review examining our food system.  

www.nationalfoodstrategy.org 

 The Government is committed to carefully considering the review and its 
recommendations, and responding in full with a White Paper in the next 6 months setting 
out our ambition and priorities for the food system – to support our exceptional British food 
and drink producers, protect and enhance the nation’s health and the natural environment 
for generations to come. 

The National Food Strategy welcome your reactions to the independent review, and will 
include an agenda item at a future meeting of the SME forum to hear them. The forum will 
also provide an opportunity to feed any thoughts into the development of the White Paper. 

Some key points from the strategy: 

o Repurpose or adapt farmland for environmental projects, and invest in 
technology to cut pesticide and fertilizer use. 

o Introduce a sugar and salt tax to encourage manufacturers to reformulate 
their products. 

o Make food companies report their annual sales figures of food include fruit 
and vegetables and products high in saturated fat, salt and sugar. 

o Trial a “community eatwell” programme to help people on lower incomes 
improve their diets through cooking lessons and having fruit and vegetables 
on prescription.  

 

Thank You Farmers Campaign 

The Prince’s Countryside Fund (PCF) was established in 2010 by HRH The Prince of 
Wales to empower family farms and rural communities. The PCF offers practical 
guidance, optimism and hope, alongside emergency support and accessible help 
for all living and working in rural Britain, with the vision of creating a sustainable 
future for the countryside, for generations to come. 

This August, the PCF is launching a new campaign called Thank You Farmers. The 
aim of the campaign will be to thank British farmers and growers for their tireless work 
throughout the pandemic producing food for our tables, which is often taken for granted. 
The campaign will take place across our social media channels and our website. The 
suggestion is that for the month of August, brands could place a sticker with the PCF logo 
and line ‘We are saying #ThankYouFarmers with The Prince’s Countryside Fund ’onto a 
product. This would publicly demonstrate a brand’s commitment to charitable giving, as 
well as investing further into farming communities in need. In turn, brands would donate 
10% of sales from that product to the PCF. 
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If this is something of interest to you, please contact Becca on the number or email below: 
Rebecca Hadaway- rhadaway@countrysidefund.org.uk - +44 (0)799 038 5983 
 
 
SME Food & Drink Survey – Guild of Fine Food and Food From England 
 
The results of a survey into independent food and drink during the COVID-19 pandemic 
have been published by the Guild of Fine Food, highlighting the sector’s overwhelmingly 
positive impact on regional employment and domestic supply chains, as well as its role in 
safeguarding specialist food and drink skills. Supported by Food from England, Food & Drink 
Wales and Invest Northern Ireland, the survey is based on the experiences of both retailers 
and producers between February 2020 and February 2021. 
 

As the sector performed relatively well during the challenges presented by repeated 
lockdowns, with 50.9% reporting higher or equal annual sales in 2020 compared to 2019, 
this also had a hugely beneficial impact on British businesses within the supply chain. 
Respondents reported an average of 72.7% UK-based suppliers, with 62.5% increasing 
orders from existing suppliers and 71.8% establishing relationships with new suppliers in the 
UK during the surveyed period, meaning a much better domestic circulation of any pound 
spent in SMEs compared to larger corporate retailers.  
 

Looking to the future, levels of optimism are extremely high, with 86.9% of retailers 
anticipating greater or equal annual sales in 2021 compared to 2020, making them prime 
candidates for the revitalisation of UK high streets if the government sees it fit to consider 
incentives for landlords to support independents rather than big chains. 68.1% of producers 
also expect an increase in annual sales, which could be further boosted by affordable town 
centre retail spaces for the independent retailers that sell their products.  
 

Rachel Mallows, founding member of Food from England and director of Made In 
Northamptonshire, added: “Having witnessed the blossoming relationship between 
shoppers and independent food and drink retailers throughout the COVID-19 crisis, the 
results of this survey illustrate what this shift in consumer spending habits means for 
careers, skills and regional economies. By providing further assistance to local retailers as 
we seek to rebuild the high street on a firmer footing, the government has the opportunity 
to support local producers in the process, ensuring the preservation of crafts such as jam-
making, cheesemaking and brewing that are integral to our reputation as a food nation.” 
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Hampshire Fayre launches annual Local Produce Guide 

 

From Hampshire Fare- https://www.hampshirefare.co.uk/news-events/news/discover-local-produce-guide-
launched 

Hampshire Fare have just finally launched a special edition of the annual Local Produce 
Guide in print and digital, it tells the story of their 30-year journey and the challenges of 
turning from fully funded to being self-sustainable remaining as a CIC company. The 
publication is annual but this one is specifically to celebrate their 30 years and they are 
proud to have managed to do this for this year. It's not funded, they do it all. It is supported 
by upsizing basic listings from members and they distribute it via pick up and door to door. 

Since 2011 membership has grown from around 120 to nearly 400 members. Sponsors have 
worked with Hampshire Fare, growing their businesses while supporting members. 
 

 

Government response to the 2019 consultation on Updating the nutrition standards in the 
GBSF. 

The Government Buying Standards for Food and Catering Services: Updating the nutrition 
standards - GOV.UK (www.gov.uk) 
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The updated GBSF nutrition standards is available at Sustainable procurement: the GBS for 
food and catering services  

This document announces that the Government will: 

 update the reducing salt mandatory and voluntary nutrition standards to reflect 
Government’s 2017 salt targets as referenced in the consultation document; and any 
subsequent revisions as set out in the recently published 2024 targets; 

 update the meal deals mandatory nutrition standard to ensure food and drinks used 
within meal deals meet the healthier options in the GBSF standards; 

 update the reducing saturated fat mandatory nutrition standard to include pre-
packed sandwiches and other pre-packed meals; 

 update the increasing fibre voluntary best practice nutrition standard, to ensure 
main meals containing beans and/or pulses as a main source of protein are made 
available at least once a week;   

 retain the best practice nutrition standard requirement for menus (for food and 
beverages).  

This is supported by a Cost and Benefits Assessment and an Equalities Impact Assessment.  

 

Update from Make UK 

POLICY BRIEFING ON ‘FREEDOM DAY’ 

Key feedback from UK manufacturers 

 Make UK members, overall, are cautious about the PM’s plan to lift all restrictions on 
19th July. The majority of members are planning to maintain compliance to a 
significant degree of covid measures beyond 19th July, these include but are not 
limited to social distancing, enhanced cleaning, and remote working.  

 A significant proportion of members also highlighted that their ‘limited approach’ 
would be influenced by employees’ feedback, as well as local infection rates. As a 
result, manufacturers are very much adopting a ‘wait and see’ approach to lifting all 
restrictions.  

 The overarching consensus amongst members is a desire for Government 
safeguarding against the lifting of restrictions, through the introduction of increased 
and free lateral testing to limit outbreaks, and for furloughed sick pay to combat rises 
of isolation and sickness in staff.  

 However, manufacturers ultimately seek to be weaned off supportive quick fixes long-
term, popularity among ideas of tax incentives, extension of the kickstart scheme and 
investment into youth involvement in manufacturing to help boost the sector bounce 
back.  
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Coronavirus response updates 

Self-isolation to be eased for fully vaccinated adults in step 4 

From 16 August, fully vaccinated individuals and under 18s will no longer need to self-isolate 
if they are identified as a close contact of someone with COVID-19. 

Latest on international travel 

The guidance on travel to and from amber list countries to England will change on 19 July 
2021. Quarantine-free travel will resume on 19 July for fully vaccinated passengers returning 
from amber list countries. 

Working Safely guidance for Step 4 published 
Updated BEIS Working Safely guidance for Step 4 is now live here, including setting-specific 

advice on mitigating the risks of Covid-19 in the workplace. The core guidance on how to 

stay safe and help prevent the spread of Covid-19 from 19 July is here.  

Agri-Food guidance and updates 

Temporary relaxation of drivers ’hours rules 
Government is temporarily extending drivers' hours rules from Monday 12 July to allow HGV 
drivers to make slightly longer journeys where necessary. See Baroness Vere’s 
tweet here and for further information, view the GOV.UK page here. 

United Kingdom signs free trade deal with Norway, Iceland and Liechtenstein 
The deal will boost critical sectors like digital, financial, and professional business services, 
slash tariffs and support jobs in every corner of the UK. 

Field trials for leading cattle vaccine and skin test for TB 
The world’s first clinical field trials of the BCG vaccine and DIVA skin test have been 
launched on a cattle farm in Hertfordshire. Please see our accompanying social media post. 
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